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Go Natural Living: “The High Point Project” is a year-round reality TV design competition filmed before a live studio audience in High Point, NC, the world’s design capital.
· Eco-conscious design challenges on real budgets
· National exposure for local talent and small businesses
· Practical, real-world inspiration for healthier homes and communities
· Integrated ecosystem of content, commerce, and community
· A world-class interactive studio attracting audiences year-round
The Problem We’re Solving
· Sustainable living feels out of reach — too expensive, too complex, too hard to access.
· Designers, artisans, and small businesses lack platforms and visibility.
· Consumers want greener choices, but don’t know where to begin.
The impact? $300 billion lost annually to stress, poor health, and reduced productivity linked to unhealthy environments.
· Revenue Streams
· Year 1: Sponsorships, Affiliate Marketing, Digital Ad Sales — $1M–$2M
· Year 2: Streaming Deals, Product Lines, Ticketed Events — $3M–$5M
· Year 3: Licensing, Consulting, Digital Subscriptions — $7M–$10M
· Market Demand & Potential
· Currently, 78% of consumers want sustainable choices
· 60% are willing to pay more for green products
· Biophilic design improves productivity by 15%
· Home improvement is a $763B global market
· Lifestyle content is one of the most profitable categories in digital & TV

Market Growth
· Biophilic Design: $3.14B by 2028 (CAGR 10.2%)
· Sustainable Products: $643.3B by 2032 (CAGR 7.7%)
· Green Tech & Sustainability: $105.26B by 2032 (CAGR 22.4%)

Target Audience
· Millennials & Gen Z — design-driven, media-savvy, and sustainability-minded
· Eco-Conscious Baby Boomers Downsizing — seeking lifestyle change and wellness
· Local Artisans & Small Businesses — empowered as partners with national exposure

Projected Audience & Reach
Year 1: 500K+ viewers across digital, blog, and streaming platforms
Year 2: 1.5M+ with syndication and international distribution
Year 3: 3M+ audience across TV, YouTube, TikTok, and live events
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